What are Canadian consumers
demanding from the beef industry?
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All Proteins Combined

Whole family likes

Easy to prepare

Versatile / Can be used in many recipes

For everyday meals

A product | trust

Flavourful

Tender

Juicy

Short preparation time

A safe food choice

Nutritious

Good for you / Healthy

Always fresh (freshness is not a concern)

Lean

Better than other proteins

Inexpensive

Locally produced

Produced under strict standards for animal welfare
Produced in an environmentally sustainable way
Traceable to farm of origin

Costs more

Correlation / Driver Importance
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Share of Importance

Beef

50%

“Importance of Each Beef Factor

40%

30% -
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Price ($4.99-$9.99/lb) Origin (Canada/US) Certified Humane Raised without
Hormones &
Antibiotics

-10%

Certified Grain-fed Food Alliance Certified Named Breed (Angus)
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Impqlrtance of Eatti"Chicken Factor
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Price ($4.99-$10.99/1b) Origin (Canada/US) Food Alliance Certified Raised without Named Breed (Free Certified Grain-fed
Antibiotics Range)
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Do Canadians “care” whether the meat they
buy is Canadian?

M | care a lot about buying only Canadian
meat

[J 1 care somewhat about buying Canadian
meat, but | am willing to buy other meat
depending on what country it is from

M | don't really care as long as the meat
passes all Canadian standards and
inspections
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ook for indications that meat Is
Canadian?

Look for indications that the
meat you buy is Canadian

0% 10% 20% 30% 40% S50% 60% 70% 80% 90% 100%

O No Depends # Yes, often look M Yes, usually look
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Is country of origin indicated?

*

CANADIAN BEEF

Beef

Yes, usually indicates country of @
origin

NoO 13 \
Have not noticed 35
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Reasons care about buying Canadian beef

Supports the Canadian economy/farmers
Standards are higher / enforced

Is fresher/closer

Is trustworthy/safer

Canadian meat is better quality/best
Less environmental impact

Priced better

Don't Know
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Canadians comparing Canadian with
American beef

et

Tastes Good

78
Is fresh
o8 67
Is a high quality product 98 20
A product you can trust
97 70
Is a safe product 97 29

Is good value for the money 94 70



Price Sensitivity

Prefer Canadian-Raised Beef, even if it
costs more than imported beef

3

BMYes HENo [I1Don'teverbuy
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Extent to which opinion of beef industry
affects buying decisions

2008 2006 Net Change

% o vs. 2006
A lot /| Somewhat 72 63 +9
Not at all 28 38 -10
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Gap Analysis: Difference between
“Importance™ and “Agreement” Ratings

Importance  Rating

Overall Image
Canada produces the highest quality beef 8.2 1.5
Canadian beef is highly regarded 1.7 7.1
throughout the world
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Gap Analysis: Difference between
“Importance” and “Agreement” Ratings

Impor-  Rating
tance
Animal Care / Welfare
Canadian beef producers care about the animals they 8.2 6.7
raise
Beef cattle are transported in a humane way 8.1 6.3
Canadian feedlots treat beef cattle in a humane way 8.1 6.2
Environmental Stewardship
Environmental matters are adequately regulated for beef 7.8 6.1
producers
Beef producers support beef production practices to 1.7 6.0

minimize their carbon footprint
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Who Is positive, who Is negative?

26 -39 40-55
years years

Beef producers care about the animals the 6.3 6.5
raise

Beef cattle are transported in a humane 4.7 5.0
way

Beef cattle are treated in a humane way 5.3 5.1
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Importance of various beef attributes

18-34 35-54 55+
Freshness 77 89 83
Taste 69 80 83
Safety 61 73 80
Quality of Appearance 48 61 63
Healthfulness 49 61 66
Value for Dollar 51 61 59

Produced in Canada 34 50 59




Strong agreement with statements

18-34 \ 35-54 55+

Canadian beef means quality 50 61 58
Canadian beef means safety 42 50 49
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Learn all about the seafood you eat, and

connect to the fisherman who caught It,

by tracing its journey from the ocean to
your plate
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http://thisfish.info/

WHAT IS FOR SEAFOOD FOR SEAFOOD
THISFISH? LOVERS BUSINESSES

UPDATES

Salm8hn Fisherman, Salt Sprif Island, British Columbiakty 4
C— -

\

e
QAP JTAMES.SCARFO 4.

TRace YOUR FISH

THISFISH CODE

Learn all about the seafood you eat and connect to the fishermal who
caught it by tracing its journey from the ocean to your plate. MORY... 1 6 7 ’ 9 2 8
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WHAT IS FOR SEAFOOD FOR SEAFOOD UPDATES
THISFISH? LOVERS BUSINESSES

Your Sablefish was caught by Ryan Edwards on the northwest
coast of Vancouver Island and landed fresh in Ucluelet, BC on Jun
28, 2011

YOUR CcObe:

P082001

Sablefish
Ryan ”Edwards

HOW WAS IT CAUGHT?

Longline with Traps or Hooks

WHO PROCESSED IT?

Pasco Seafood Enterprises Inc. @PAS CO

SEATOOD
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BlackBerry

facebook.
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http://socialmediablogster.com/wp-content/uploads/2009/02/facebook_logo.jpg
http://socialmediablogster.com/wp-content/uploads/2009/01/twitter-bird1.gif

facebook

Canadian Beef

Food/Beverages

@ wall wall Canadian Beef - Most Recent v
=] Info Share: [ Post Photo ¢]] Link '§¥ Video
Photos

% Discssioris Write something...

&]] Links

== Questions Canadian Beef
Hope everyone enjoyed a fabulous Food Day this weekend! Anita Stewart, Food
About Day founder and Canadian beef fan, was interviewed by the National Post about

the event - a great read...enjoy!
Canadian Beef, Goodness in Every

Bite. Visit www.beefinfo.org for Q&A: Anita Stewart on Food Day Canada | Appetizer

hundred... | National Post
More life.nationalpost.com
There are a limited number of offidal long weekends in the
4.642 summer, and with one of them taken up by a national holiday,
’ the summer's big cottage fcamping/get-together weekend
people like this typically falls to the three-days straddling the end of
July /beginning of August {usually just known as the August
2 long weeke
Likes See Al vecks
&) 2 hours ago - Like - Comment - Share

“mvm Meet Your Farmer
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Thank you
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